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Tobia Nooke | Marketing, Communications & Social Media




WHAT | DO...

Skill Sets

Marketing & Social Media Consulting

& Strategy & Concept

Strategy is the golden thread. Without a
strategy there is no clear path and no goals
can be achieved. Only then marketing steps

can be developed and put in motion.

I will analyze the status quo, look at the
numbers, check the requirements and hear
what is needed. Following a concept is

developed and next steps defined.

(O Social Media

Without social media accounts a brand
is rarely seen seriously today. But

brand appliance is everything!

| support from analyzing to developing
a clean Look & Feel to monthly
editorial planning and content creation
as well as ongoing monitoring and

evaluation.

B Project Management

Your team is missing a member? The new
project just got approved? Someone needs
to hold the reins? Daily business is a

struggle.

Project management is in my DNA. Seeing
the small details while focusing on the big

picture is my jam. Even when it gets hectic.



HHLA AG

MARKE: HHLA AG

Industry: Logistik, B2B
Job: Execution of Content Production Days &
Influencer Walks

Language: German

Details: Topic research, coordination of
participants incl. briefing and acquisition,
interviews, time planning, approvals,

implementation, follow-up, release handling

A total of six days at different locations
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Gratz Verlag GmbH

MARKE: GRATZ VERLAG @

Industry: Stationary, eCommerce, B2C, B2C

Job: Relaunch Onlineshops (JTL)

Details:

Analysis, consulting, conception, coordination of
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AOK Plus

MARKE: YUBLE

Industry: Health insurance, B2C
Job: Development of the marketing concept of the
online platform yuble

Language: German

Details:

Conception, strategy development, research,
analyses, target group development and creation of
personas, development of topics, writing of
newsletters, weekly marketing lectures for

employees

Gemeinsar;w
die Zukunft ges

Liebe Kursanbieter,

Sie winschen sich mehr Zeit fur lhre
eigentliche Arbeit, aber der tagliche
Verwaltungsaufwand von Kundenakquise,
Kursorganisation und Abrechnung
hindert Sie daran?

Mit dem neuen kostenfreien Gesundheitsportal yuble.de
verbinden wir Sie, Ihre Kursteilnehmer und die AOK PLUS
- eine Online-Plattform fur alle!

Ll -
- | Gemeinsam
die Zukunft gestalten

Liebe Kursanbieter,

Sie winschen sich mehr Zeit for lhre
eigentliche Arbeit, aber der tagliche
Verwaltungsaufwand von Kundenakquise,
Kursorganisation und Abrechnung
hindert Sie daran?

Mit dem neuen kostenfreien Gesundheitsportal yuble.de
verbinden wir Sie, Ihre Kursteilnehmer und die AOK PLUS
- eine Online-Plattform for alle!

ersendungsauswertung Versendungsauswertung

1257 yuble.de Roll Out aligemein
Wichtige ion fir unsere

274 yuble.de Roll Out personalisiert
Wichtige Information fiir unsere Vertragspartner

2019-11-28 11:10:00
hitp:/iservice.plus.aok-

letter. DI7Jn1LgeYP8laxiWdHxcg

1.460 706 140 28
Empfanger gesan 49,30 % 978 % 1,92% 042%
fnungen unique Kiicks unique Bounces
1.946 260 2
Offnungen gesarr Kiicks gesarr Hard-B
2,76 186
Mehrfachdfinungsrate  Mehrfachkiickrate Soft-Bounces
19,83 %
Click-to-Open Rate
Ersteller ulrich.haeseler@wdv.de
N E-

yuble.de Roll Out allgemein
deaktiviert
AOK PLUS
info@service.plus.aok-newsletter.de

anonymes Tracking verwenden
api-rawhtml-1562164094596

0 Anhéinge
Verteilerliste_Import_20191126_Roll Out
allgemein_gekiirzt.csv

ca. 50% Versandgeschwindigkeit
deaktiviert

2019-11-28 11:00:00

plus.aok
tW4bbcHcVIDE_NAdslg

1.031 532 81 14 3
Empfénger gesamt 52,31% 7,96 % 1,36 % 029%
Offnungen unique Klicks unique Bounces melder
304 110

Ersteller. ulrich.haeseler@wdv.de
E-Mailing

nd

Kkristin.pohl@plus.ack.de
1.861 Mails/Sekunde

Yuble.de Roll Out personalisiert
deaktiviert

AOK PLUS

info@service.plus ack-newsletter.de

anonymes Tracking verwenden
api-rawhiml-1562164094596

0 Anhénge

20191126_Roll Out personalisiert_gekiirzt.csv
ca. 50% Versandgeschwindigkeit

deaktiviert



HHLA AG

MARKE: HHLA AG

Industry: Logistik, B2B
Job: Development of social media playbook incl.
handout for good photos and own GIF set

Language: German & English

Details: Analysis of status quo, development of
strategy, conception of visual language based on
CI & current social media trends, realization &

implementation

Emoticons — Texte emotionalisieren

QOft ist es nicht mglich, im geschriebenen Wort Emotionen und Mimik zu Gbermitteln. Hier bieten sich Emojis an.

Bai der HHLA verwenden wir diese sparsam.

Emotionen— @ @ & G O WW U &
Business-@ ¢ (4 P Joalmmem
Nachhaltigkeit— 47 ¢ @ Q@ @
Hafen/Wasser — © & o3 L

Logistik — 2 & 2 o pat

Innovation ~ , @ L7

Emojis passend fur die HHLA

BaEe ra
CEPYBLUBYY
HOETVIDIRTD

Diese Emolis kdnnen gut unsere Inhalte und Lelstungen
kammunizieren. Die farbliche Nahe zu unseren Firmenfarben
ist gagaben. Divarsifikatian zeigen wir durch die Nutzung der
Standard Emojis in Gelb.

e W M A

Gute Bilder — Gestalterische Elemente

Diagonalen geben Tiefe

Diagunalen bringen Tisfenwirkung in sin

Bild und flhren das Auge.

Je nach Richtung der Diagonalen wird

eine andere Bildwirkung erzeugl.

Hilfestallung:

= Fakusobjekt identifizieren.

= Linien findan.

= Richtige Pogition finden, den Kémper
bawegen nichl das Zoomobjekliv!

e T N A

Uny. Emajis fir die HHLA-Kommunikation

Dle hier dargesteliten Emolls vermitteln ein Bild, welches wir
ungern mit der HHLA assoziiert sehen. Vom Gebrauch sallte
daher abgesehsn werdan.

S — S —

il Media Kandlen zur Verfiigung.
durch Suche ,HHLA® zu finden.

obus

panne

Shat, Soclal Intranet, Teams, etc.

s(]l~wwe,
R 2

We @ Logistics

&

ryil
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TCW Betriebsgesellschaft mbH

BRAND: KOCHWERK.BERLIN

Industry: gastronomy, venue, B2B, B2C
Job: Developing Content & Social Media Concept

Language: German

Details: analysis status quo, developing content
strategy, defining content categories, developing

Look & Feel

Content Grid

Food Hendriks
Kichentipp
« argpeshance * blusie
“weulus, Lebznarirel &
R werwbslug

Starks cuscem
bous

- Lateszierzat

o L

Freundlicher, heller Instagram
Feed, der Kochen, Speisen
und Gemeinsames Edeben in
den Vordergrund stelli,

Die Farbe Rot taucht immer
wieder auf und wirkf so cls
Wiedererkennung und
verbinde! die vielen
unlerschiedlichen Bilder zu
einer Einheit.

Contfent Kategorie: Food

Ziel:
. it zeicer

al verdou lichen
« Lust Tachen

Inhalte:

Bildsprache

* Ka

- Pl
= e

« Gemritich
* Hnodens

+ Fuzh
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ara=es oraze b
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TCW Betriebsgesellschaft mbH

BRAND: KOCHWERK.BERLIN

Industry: gastronomy, venue, B2B, B2C
Job: Developing Marketing Concept

Language: German

Details: analysis status quo, developing strategy
for venue renting, location marketing yelp &
Google, newsletter marketing, execution &

implementation

Strategie

Al e sebe arlerschicdrob

ni wr ouf eng i Konal zu fokass'srea scades onuvers: aer delo sinzee.
fz<ussiere 2ktionen dorzlzofihren und 2 as2 miteir2ade 2o vercnden.

or Tearupper i oy wichlin i sorke lirgakl i @ cn

B2C Newsletter

20 Coor aklualise Infes
rocakunar et

SMUPPEN. £l 1
e ke SISl Ut den
e

2 tic 1 arc
- Sendertacnbuesa aurfur sooraentar
- TFamarvoschage ‘Or Feierr (mit

h

Empfehlung

e Claloz Benplehls
e U soy

luwsbrus

Empfehlung

Nechalern sire sofde T go
P h ase 2 daz wakefirs auszavairet warzan,

rundei-
bravrg

Sl _pgezer cer
ey Ceenils
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Henkel Beauty Care

BRAND: SYOSS

Industry: cosmetic, B2C
Job: Developing Social Media Playbook
Language: English

Details: analysis status quo, developing brand
strategy, conception imagery based on CI & latest

social media trends, execution & implementation

Brand Tonality

competent ed i Re
pf . & ever real innovative
Sel -COandenf honest imog]noﬁve Unique
high-performing approachabie
i i fraight
i iconic SVOSS & .S
visionary V!
pure fascinating
minimalistic _ modern
expertise clear fashionable
professional  trendy trend-setting
inspiring

Color scheme

To achieve a unique Additional a pop of color
experience Syoss will be used  preferably from advertised
with the following main colors  product - is added for

fo achieve a monochromic excitement (no more than 2!)

look and feel:
W _
o= ol

How does it look:

One of the main colors dominates the picture.

Imagery

To achieve a consistent brand appearance at least one of the
main celars should dominate the imagery - a rather
monochromic look and feel than a colorful atmosphere. Images
should be professional and high-quality.

0@



MT.DERM GmbH

BRAND: AMIEA

Industry: cosmetic, manufacturer, B2B
Job: Developing Brand Imagery for Brand Relaunch

& Organizing Shooting

Details:

Creation: strategy and conception new brand
imagery, developing shooting ideas, creation mood
boards, selection of images

Project management: calculation & budgeting,

photographer selection, model casting, shooting

supervision




igefa Handelsgesellschaft

BRAND: KOLIBRI

Industry: medical product, trademark, B2B
Job: Developing Sample Sase for Field Workers to

showcasing incontinence products

Details: market & competitors analysis, idea &

concept, project management, production handling

9% W O &



igefa Handelsgesellschaft

BRAND: KOLIBRI

Industry: medical product, trademark, B2B

Job: Relaunch brand image Kolibri

Details:

Communication: CI and logo revisions, claim creation,
optimizing sales material, developing diagrams and
matrix, re-working packaging in correlation to legal
parameters for medical products, translations
Product: analysis product specifications of
competitors, documentation of competitors products,

optimizing product specifications

nermal

Kolibri%

compact classic normal

ciossio
4000

GO0 Y} 0 o
soff

Kolibri¥

compact classic soft

classic
oo

80000 ) -

comtrain

Kolibri¥

compact extra normal

Kolibri%

compact extra soff

A

|

m-‘—'e‘
Kol

e

comslip

wﬁ_HFGMYﬂl

compact ultra normal

Kolibri'%

Meine Sicherheit

special | supra

({1
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Unsere neuen Klassiker

fUr alle, die Wert ouf Morkenqualidat zum gunshigen Preis legen.

igefa Handelsgesellschaft

BRAND: HYDROVITAL

Industry: medical product, trademark, B2B
Neu ab Quartol 2/2012 im

Job: Launch of care products ,HydroVital classic* for H d ro Vi ta Io toafo-Sortiment
distressed skin y Hyd rovnal

Vitalisierende Hautpflege

Detals: Wundschutzcreme
Communication: CI creation, developing sales- & ﬂ?ﬂ'..‘.’ Vl; tal’ Blleciiads Suivisratiane 6k giraia; deriioes - .

R L . R i d bea hte Haut - speziell f0r den | inenzbereich, VRLY
communications material in correlation to legal R U Deanepruchie Haut=ep Esn abaney SRS
parameters for cosmetic products, in-house sales s ¢

L \
coaching, translations s,
g (\Fj) Obhne Parfum A
Product: market & demand analysis, product EEISSE  speziell f0r sensible Hout

. . . . A Leicht x rteilen :

development, packaging tests, distribution, logistics e ogaiatun fCr geratess Havd w
Wasserfreie Rezeptur

fUr einen sanflen Schutzhilm auf belastelen Hautpartien -

Ohne Konservierungsmittel
fur alle Hauttypen geeignet

O W O @



Berliner Sparkasse

AGENTUR: SALZKOMMUNIKATION GMBH

Industry: financial sector, B2C
Job: Organization Photo Shoot for Campaign Key

Visuals

Details:
Creation: location scouting (Berlin), set-equipment

Project management: interim account

management, calculation, contract negotiations,

disposition, accounting

Ob mit Laptop, Tablet oder Smartphone:

Mit Online-Banking klappt das.

S Berli

Sparkasse

Banking, |
wann ick willl -

AR i

Abends noch schnell eine Uberweisung machen?
Mit Online-Banking kiappt das.

Entspanntim Bett den Kontostand priifen?
Mit Online-Banking klappt das.

- s it
S Berliner
Sparkasse




Wax in the City GmbH

BRAND: WAX IN THE CITY

Industry: cosmetic, lifestyle, B2B
Job: Marketing Coaching for Franchisee

Language: German & English

Details: creating coaching material, 1:1 training,
introduction to marketing, explaining of current
marketing material and its usage, analysis of location
potential, developing of marketing steps, set-up
marketing plan, prioritizing marketing steps,
developing media schedule, support throughout

implementation and execution




MT.DERM GmbH

BRAND: AMIEA

Industry: cosmetic, manufacturer, B2B
Job: Developing Social Media Guidelines for
distribution partners

Language: English

Details: analysis status quo, developing Look &
Feel, streamlining brand appearance, creating
guidelines for community engagement
copywriting, creating assets, distribution &

seeding, coaching partners

SOCIAL MEDIA WEB GUIDE
FOR AMIEA PARTNERS

t

.u.@"ﬂ

) %6
“L

9- 2
Ynu -
Tuhe

.,@
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MT.DERM GmbH

BRAND: PERMANENT INTERNATIONAL CONGRESS

Industry: cosmetic, medical product, manufacturer, B2B
Job: Creating Social Media Strategy for announcement
of congress and enhancing ticket sales

Language: German & English

Details: analysis status quo, competitors analysis
conception communication strategy, streamlining
brand appearance, campaign development for
advertising congress, editorial planning, content
creation, community management, monitoring of

competitors

PLATFORM
xcianoe KNOWLEDOR
Ane EXPERIENCE

. wromsTvG SPEAKERS

HEW FEVOS

R [ O @



MT.DERM GmbH

BRAND: AMIEA

Industry: cosmetic, manufacturer, B2B
Job: Developing Communication Strategy

Language: German & English

Details: analysis status quo, competitors analysis,
developing communications strategy, set-up
missing social media accounts, streamlining social
media brand appearance, creating campaigns e.g.
,Meet the expert”, ,New In“, ,Visit Us“, editorial
planning, content creation (text, photo, video),
community management, competitor monitoring,
creating and grooming press mailing list, placing

articles

. Arien Mcsogizmantation

Sija Laake

EXPERT SINCE 2008

YEARS OF EXPERIENCE 25

COUNTRY OF TRAININGS: WORLOWIDE

LANGUAGES BIGUSH,
GERMAN

- Amien Micropigmentation

Just @ quick remindar; wa are Casmopral Bolagna. Gome viait us when
ea. We are in hall 16 with Ripar cosmatici S.rl ¢amiea
tion #penu fspmu Soermanentmakecp

ke Commant Share

P MLOLLY 13 e

s 1
FULL-FACE
PERMANENT

EYEBROWS, LIPS
ND EYELIDS}

R [ O @



MT.DERM GmbH

BRAND: MT.DERM

Industry: cosmetic, medical product, manufacturer, B2B
Job: Website Relaunch focusing on OEM sector and
MT.DERM as employer

Language: German & English

Details:
Content: conception, navigation, developing imagery,
research, copywriting, image research and art buying

Project management: coordination departments and

management, IT, set-up wordpress, content
management,

Platform: wordpress

Sresrpeete

Seoamanon

s Untamebesbersichy K

Home Untormedmon  Innovation  Ursrmehmensbareiche  Karior

N

T

MT.OEAM 3t dor MancUnror fir 3pparaive Kosmesk im Barach doa Engsechons von

Subsianzen inde Haut. Neben der kosmetischen Arwendung und der Entwicklung innovartiven
Tatnoo £

EQUIMANTS 1 Wi 0SNG0 35 M ENIEChAKUTASnman o Car NS ZnEchan
Aemwendung sene srlogrocn

Ouanat, inoveton und Sichamat s Unsers Viaon dor afie Abveiungen cer MLDERM it
Fmuptwtz Biein, Demitschinnd foigen. Unser 216 3t Gokistandsed n wien o Beeschan o
waroers

Heuzs lefom wir b
Produtiay:

Goer 4D Linder wotwes. W strobien rach Peciektion. Unsers

o el W NOCWT QUAER bl st FARShang

Fand onuntorranmor s Jahves 2016

MT.DERM

)

-

R [



Wax in the City GmbH

BRAND: WAX IN THE CITY

Industry: cosmetic, lifestyle, B2B
Job: Creating Website to acquire new Franchise
Partners

Language: German & English

Details:

Content: market- and competitors analysis,
selection of platform, conception, navigation,
creation wireframes, selection of imagery

Project management: fine-tuning with

management, briefings developers & designers,
calculation & budgeting, time management

Platform: Pimcore

L] Vi B L Stbon
n STARKF MARKE  FRANCHISEPAKET  PARTNERWERDEN  ERFOLGS MENSCHEN  KONTAKT

PARTNER MIT
LEIDENSCHAFT
GESUCHT!

READY TO START

REGEHREN )
MIT KOHE
SIE FUR DEN ¢
& RICHTIG GUTE GRUNDE
h UNSER MARKT HAT POTENZIAL h WAXING IST EIN MEGATREND h KEINER WAXED ERFOLGREICHER
T eait 2005 ackerien In Datechizng oin Fast 200 MEBonen Menachen b Turops WAX IN THE CITY bletet stytisch designte
Markt fur reine Waskg Stodios, Wis weren Se ambchien 20 ain 49 Jateen sonlemen Seodios il ‘W ortand Bawong und

| '—-'_-_,_...“ g""

DIE STORY DAHINTER IHR FRANCHISEPAKET ‘




Wo Berlin, BE, DE Q Reglstrieren

{{ Restaurants Y Nightiife 3 Lokale Dienstieistung - Anmeiden

Wax in the City o osemomme
nm E o6 romhi Gk : _ Beltrag schrelben @ Foto hinzutigen [ Tellen  F Lesezeichen
emp! e Beitrdge i Detats

Wa.x i n th e City G m b H €€ . Kosmetikstudio & Hautpflege, Waxing

BRAND: ALLE FILTIALEN ]
UWohmelsterstranioi)
m: 2017 GooBasis-DEBKG (£2008), Googe

Industry: cosmetic, lifestyle, B2B Q Atte st. 2

33/34
Job: Set-up recommendation platform yelp ::«1:;9 Berlin
. & Route berechnen
Language: German ® @V Weinmeisterstr. und 2 weitere .
Stationen 2 Foto zu Wax in the City - Beriin,
€, 030 23456761 Deutschiand
. . R . [% wax-in-the-city.com/de/waxing...
Details: analysis status quo, competitors analysis, ® Termin erfragen

set-up missing stores, streamlining all stores, SEO
copywriting, community management, set-up

offers (check-in, call-to-actions, etc.)

R [ O @



19Qem03 Aoar

ﬁ BIMM Berlin v Like Page $ BIMM Borfin b Like Page
iponka (ite) - € Spoogon

0d (oarra) < €
Hauprtach Rockstan Studiers Gesang o Herzen der Musikinaustrie, am Haupttach Aockstar Stucler Dums im Herzen cer Muskingustria, am
BIMM Berlin - cam renomenientesten europdischen instas M BIMM Beriin - derm renommiantesten europiiischen Institut i

MuskstudiengSnge! Musiksiudiengings.

BIMM Berlin

AGENCY: CITA KOMMUNIKATIONSAGENTUR

Willkommen bei der BIMM Berlin!

Willkommen bei der BIMM Berlin!

KoM vorbe ued adeos BV BIngs 1 Enlacke g8 Kursanpabet cer BRM

s st e Sordehal € T mlibon e omad Barkn U0 efares i cindnn Geegesch mit unsss Tucesn mshe Uber ciia
Industry: education, B2C :xu;ﬁrﬁ:t&dmm:pu%f;:: fdboed S0 30 0ar MM Urvd cle DIBTENUCKANESS ABtatiung
RN INSTITLS T DN Learn Mo ST B I I} . Leern Moro
Job: Set-up Facebook campaign for traffic generation
Language: German - BIMM Berfin S
Sponacead (derno) « €
BIMM Berfin
Haupttach Rockstar! Studiere Gesang im Herzen der Musikindustrie, am Sponsored [y + €
) I S e o I tn P e Hauptiach Rockstar! Studiers Drums im Herzen der Muskindustrie, am

Details: definition target group for 10 segments, i igon! BIMM Berlin - dem renommiertesten suropaschen Institut far

Musikstudiengange.

text adaptions, set-up campaigns/ad sets/ads (carousel

& image)

Berlin - Muslc Colloge Beriin - Music College Berlin - Musie Collegs
Learn More Learn More

0@



Teilzeit Thiele GmbH

AGENCY: TREU MEDIA GMBH

Industry: staffing, B2C
Job: Betting-Game-Campaign for address acquiring
during EM 2016

Language: German

Details: editorial planning, copywriting, uploading
through Hootsuite, (real time) community

management

b Toilzeit Thiele

June 21, 2016 - ¢

In wenigen Stunden ist @5 50 well: das wichtige Spial
gegen Nordirland steht an. Was meint ihr, wird Doutachisnd
den Einzug ins Achlelfinale schaffen? Lasst s uns aul
www tippspiel 1eilzemhiels. de wissen. Inr habt wieder die
Chance auf super Praise — menr dazu. heute Abenc!

» Like » Comment « Share

011 Tep Comments

£ Wine & comme
k Teilzelt Thicle Das Spiol ist aus: 1:0 fir
Deutschland. Wir sehen uns am Sonntag im
Achislinale
Like « Reply ' ©2 - June

ne 11, 2018+ ¢

*, Tellzeit Thiele
Ju

Schafft England @inen Sieg im ersten Spial oder dbermascht
wns Russland? Was tippt hir? Lasst o5 uns auf
worwtipprpiel tailzaithisle.de wissen.

Uke  » Comment + Share

012 Top Commaents

£ Virs 3 comment
- Kay Mihipfordt Jetzt aber... ich wel meinen Tipp
nicht, aber sage 2:1
Like - Reply ' &1 - June 11, 2018 at &:41pm
& Teilzelt Thiele Alle guien Dinge sind dres
Like - Reply - Juna 11, 2016 at 845om

= Viow more replos

iy Teilzeit Thiele
" une 14, 2018 - ¢
EM-Promiore f0r lsland und darn gloich gegen Portugal,

Was glaubt it haben die ksiinder eine Chance? Wie sind
gesparnt aut eure Tipps! www.tppspiel teizetvele de

BESTE
I

JETZT TIPPEN
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Wax in the City GmbH

BRAND: DIVERSE FILIALEN

Industry: cosmetic, lifestyle, B2C
Job: Set-up Facebook Page fur new stores

Language: German

Details: Set-up Facebook Page with all main
information, imprint according to current law,
posting of standard posts, advertising through ads

and offers
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Museum fir Post und Kommunikation

AGENCY: NEW DIMENSION GMBH

Industry: museum, tourism, B2B
Job: Developing Marketing Strategy to enhance
venue renting for events

Language: German

Details: market analysis, SWOT analysis, definition
of target group, creation of online strategy,
crafting quotation packages, conception &

organization of B2B event to showcase venue

O . Bty




B/S/H/ Bosch Siemens Hausgerate GmbH

AGENCY: NEW DIMENSION GMBH

Industry: Consumer Products, manufacturer, B2B
Job: Organization of all national & international
sales conferences

Language: German & English

Details: project management & Key Account
manager,
creation: concept development, presentations,

event management: supervision of event,

organizing & supervision Site-Inspections, bid
solicitation, calculation & budgeting, contracting &
handling subcontractors, project planning,
registration of guests/participants/invitees,
handling online registrations, production

coordination, customer service




MT.DERM GmbH

BRAND: MT.DERM & AMIEA

Industry: cosmetic, manufacturer, B2B
Job: Developing and Execution of Market Research

Language: German & English

Details: developing of questions in cooperation
with departments and management, set-up of
gquestionnaire in Surveymonkey, seeding,
developing print version for trade fairs,

evaluation, inference & next steps
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WHAT | DO...

Skill Sets

Content Creation

& Copywriting

The demand for written content has increased

immensely throughout the last years.

| support in writing your social media posts — in
German or English. Furthermore | can create
blogpost or newsletter content and streamline and

work on your flyers or website texts.

Photography & Video

In a visual world — especially social media — the

imagery is of immense importance.

My longterm experience in photography is not only
helpful in my own shootings but can be leveraged
in briefings, stylings and art buying. My knowledge
and love for details is also mirrored in the video

projects.
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HHLA AG

MARKE: HHLA AG SOWIE DEREN TOCHTER

LOGISTICS
EXPLAINED
Industry: Logistik, B2B INTERMODAL -
' ' Qv R oQv - R oaqyv - a
Assignment: Consulting and further development OB o4t ahanitas S A 184 el @l Curky drmmmsineh i of) et =53 el portofbaribury 11 230 wetarm

of the social media strategy as well as handling of

42 ®®6 i e 6 6 a e o e

the SM accounts

Details: Strategic consulting, idea development,
identifying and researching topics, editorial
planning, creation of visuals (photos & video),
copywriting (German & English), shoots & content
production days, monitoring & analysis,

community management, project management,
W US 4
0

paid campaigns, IG give-ways

SOCIAL i
MEDIA i
Award: German Influencer Award 2023 | category TEAM s o

Transport & Logistics for Best Activity



GRC Global River Cruises GmbH

MARKE: MYSTERY CRUISE 2023

Industry: tourismus, B2C
Assignment: Photographic documentation of the

Mystery Cruise 2023 in France

Details: Image and video documentation indoors
and outdoors, portraits, accompaniment of

activities and excursions, image editing




Gratz Verlag GmbH

MARKE: GRATZ VERLAG

Industry: Stationary, eCommerce, B2C

Assignment: Handling Social Media accounts

Details:

Idea & concept, content creation & shootings, image
editing, copywriting, campaign planning & support,
collaborations, community management,

monitoring

®@®®

weihnachtliche
Geschenkpapiere

GESCHENK
| IDEEN
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FranchiseMacher

BRAND: FRANCHISEMACHER

Industry: Management consulting, franchise, B2B
Assignment: setting up Social Media accounts and
creating content for Instagram & LinkedIn

Language: German

Details: Idea development, creation of visuals
(photo, video), copywriting, monitoring,

community management

A i e R s Y o

M Kostanuberblick

GOOGLE
REZENSION

AR AN b S
Ich bin begeistert, wie Eugen Marquard und x . 4 ‘:v\- .
1ana Jabs Leute zusammenbringen und ) ®
Nutzen stiften, Cie Anregungan, Impulse ’ -

erzeugen ~ die sofort suf die Strae J v A
gebracht werden kénnen g 4
¢ “.
~ ) - F
AN

Ganke.
Franchise-Vorurtéik

Eganchise-Vorurteil

ALS FRANCHISENEHMER ONLINE LIVETALK

YIRsT DU }yn' AUSGEBEUTET! Notfall-

’ —

o> konzepte

® far
Franchise

:

systeme

DONNERSTAC 1. AUGUST 2022 | 10,00 UHR

ORSNIIROXC


https://tobia-nooke.de/portfolio_page/franchisemacher-social-media-beratung-content-creation/
https://tobia-nooke.de/portfolio_page/franchisemacher-social-media-beratung-content-creation/
https://tobia-nooke.de/portfolio_page/franchisemacher-social-media-beratung-content-creation/
https://tobia-nooke.de/portfolio_page/franchisemacher-social-media-beratung-content-creation/
https://tobia-nooke.de/portfolio_page/franchisemacher-social-media-beratung-content-creation/
https://tobia-nooke.de/portfolio_page/franchisemacher-social-media-beratung-content-creation/
https://tobia-nooke.de/portfolio_page/franchisemacher-social-media-beratung-content-creation/
https://tobia-nooke.de/portfolio_page/franchisemacher-social-media-beratung-content-creation/
https://tobia-nooke.de/portfolio_page/franchisemacher-social-media-beratung-content-creation/
https://tobia-nooke.de/portfolio_page/franchisemacher-social-media-beratung-content-creation/
https://tobia-nooke.de/portfolio_page/franchisemacher-social-media-beratung-content-creation/
https://tobia-nooke.de/portfolio_page/franchisemacher-social-media-beratung-content-creation/
https://tobia-nooke.de/portfolio_page/franchisemacher-social-media-beratung-content-creation/
https://tobia-nooke.de/portfolio_page/franchisemacher-social-media-beratung-content-creation/
https://tobia-nooke.de/portfolio_page/franchisemacher-social-media-beratung-content-creation/
https://tobia-nooke.de/portfolio_page/franchisemacher-social-media-beratung-content-creation/
https://tobia-nooke.de/portfolio_page/franchisemacher-social-media-beratung-content-creation/
https://tobia-nooke.de/portfolio_page/franchisemacher-social-media-beratung-content-creation/
https://tobia-nooke.de/portfolio_page/franchisemacher-social-media-beratung-content-creation/
https://tobia-nooke.de/portfolio_page/franchisemacher-social-media-beratung-content-creation/
https://tobia-nooke.de/portfolio_page/franchisemacher-social-media-beratung-content-creation/
https://tobia-nooke.de/portfolio_page/franchisemacher-social-media-beratung-content-creation/
https://tobia-nooke.de/portfolio_page/franchisemacher-social-media-beratung-content-creation/
https://tobia-nooke.de/portfolio_page/franchisemacher-social-media-beratung-content-creation/
https://tobia-nooke.de/portfolio_page/franchisemacher-social-media-beratung-content-creation/

Artis Design GmbH

BRAND: DIESE KLAPPKARTEN & GLUCKSCLIPS

Industry: eCommerce, lifestyle, B2C
Assignment: Photo creation for Amazon &

Catalogue

Details: conception, shooting, image editing

GliicksClips - Die etwas anderen Biroklammern

Ok tir Ity BUro, zum Verzieren von Geschenken, zum Bastein
ocer aber fir den Gebrouch zu House - unsere GlicksClos
sind ein echter Hingucker.

Unser Display ! ausgeleg! 1or 50 PGckehen,
welche hochkant in dem Aufsteliar
prasentiert werden kdnnen.




Gratz Verlag GmbH

BRAND: GRATZ VERLAG

Industry: stationary, eCommerce, B2C
Assignment: Developing of blog post including
video tutorials showcasing products

Language: German

Details:
idea & conception, execution, post production,

copywriting

link: Blogpost: Ideen fur schéne

Ostergeschenkverpackungen

g / Blag ¢ Gaschonko

Blog-Kategarien
pracuktvarstellunger
0¥ lceen

weriagarews

verpackan - Dral leen 107 SEnns Ostergeachir

Geschenke verpacken - Drei Ideen fiir schone Ostergeschenke
DiV-ldesn J8.04.2013 16:4

Qszarr istncht manr tern, Scha hake Inr schar do ersten kianon Ostargeschonks:

susammengetagen oust Ween gesarinek. In unserem Slegheirag ze e v di dred deen 0
Sehna VRrpackingen fenar DAt gescanke.

Oserr streht menr feen, Scher bkt inr scbor de ersten Kenen Oxergeschehe
FuSaMMENgatagen aear Keen gesammar, Viallalcht Kaat IAr aiien a Ach vargenamman larkere

Blog
Agril 2013

Mal 7015

April. 2016

Kiathe zuverschenker.

Fgal was Ihe cuch 0 curs Lisen (beregr habe, s rehelg NEASCH Wird 65 M aor schanen
Nerpsckuny Cenr seluss wern = ar eire e schéne: Gzcienkauper cder sire
Walre Basardrhelt aal dee I At haaon fir euch dral weing
Ve mit schénen A et ar Gesthenkyerpscuungen 7 alle £n wenig anders als gewchine. Das
g0 cavan e aln K s Paalars el wpear
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Henkel Beauty Care

BRAND: SYOSS

Industry: cosmetic, lifestyle, B2C

Assignment: Editorial Planning & Content Creation

Language: English

Details: development of ideas, editorial planning,
creating visual assets, art buying, copywriting,

shootings, repost curation, influencer handling,

community management

BAD HAIR DAY:
AIN'T NOBODY

GOT TIME
FOR THAT!

(1T

[
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Henkel Beauty Care

BRAND: SCHWARZKOPF

Industry: cosmetic, lifestyle, B2C

Assignment: Instagram Story Coverage , 120 Years
Schwarzkopf“

Language: English

Details: content creation for Instagram stories,
curation of story-snippets by influencer (take-
over) two ensure consistent brand appearance

and continuous storytelling
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ROBUSTO

Robusto GmbH G

BRAND: ROBUSTO BERLIN

Industry: food, lifestyle, B2C
Assignment: Editorial Planning & Content Creation
Language: English - Rt

Crestngs o Berin 03 00 krow Wosa e 487
Details: developing of campaign ideas, editorial
planning, content creation, copywriting,

community management

. robustabarkin

Gefdin 153 Ml

rabustabariin RECIpe O an Awesame
WeE4and; 0ress wall 5nd o@b your
favorite cup of coffee.

ffee Arobustozerin
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Fooffaeholic ¥com

we
westendcoffee Made my dey

robustobertin dwestenceoflee we are
gled, Heopy Monceyt

il Acousto Beriin

Warm 1311 days wers mada for 2 cun of Robustol

ROBUSTO

' Rodusio Barkin

Time for some weekan el WA 18 you Up 107

. robustabarlin

Gesillt 138 Mal

robustoberlin Longest day of the yeer. Are
you ready? With 8 Robusto coffes you

#rabustccattoe #ral crlin #7obusts
#5trang Funtraditicnal #hiack #cofton
offeegram Sroffeatime Fstongenfion
#instacofles #ooffaclovers #ooffeanaic
foome SOMMersolsncs
angestdeyoniheyear
Kofecaffea Lowe this!

duicomarmalace Ve
noel 0101 Fonpoaint
a_chicO1

u Robusto Berin

Tima 4o advantus. Srcbusaiartin




Wax in the City GmbH

BRAND: WAX IN THE CITY

Industry: cosmetic, lifestyle, B2C
Assignment: Monthly Editorial Planning & Content

Creation Language: German

Details: developing of campaign ideas, editorial
planning, content creation, research and art buying,

copywriting, community management

Waex In the City
Wir wilnschen euch ein bezautermdes Adventswochenende! Filr alle dis

nech suf Goschenksuche sind. wie wire es mit einem Waxing-
Gutschein? Schrel noch im Onlineshop bestellen: hitpe Iwww.wax-in-

. Wax in the City
Noch schnoll einen Gusachein Kir Gatorn basangen? Na kiar, kein
Proolam bei uns im Onlineshop Hilps: v wasx-ir-the-

icity.comidataniing-snop/ inda

The-cty o v ocer im Studio hy
SwBiing AwDANSChISORSCHaNE

Soe Translason

s Uk W Comment srare

Wax in th City

Unser Studio Wax in the City Hannaver wird 4. Herzlichen Glickwuns(
und danke an das Studoteam. ¥sludogebunstag

See Translation

4 Like Commant

0en. Awiding Sgutschoin Kozam
Sas Transiaton

W W Comment Shere
(213
Wax in the City accied s naw phota fo the alburr

FRIDAY FACTS.

HFRIOAY FACTIS WIE VIELE HAARE BESITZT DER MENSCH 1M
DURSCHNITI? Die Gesamizahl der menschiichen Haare wird aut
durchschrittiich 500 000 bis 500.000 Stick geschagt. Dhe guse
Nachrich: Immerhin rund 25 % aller Haase befincen sich auf dom Kopt
dort, wa wir 316 am hetaten hasan. Um den Rost kimmern Wi uns!
Pwaxra EnaarentamLAg Swaxing
Sea Translation
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Various Projects

Industry: cosmetic, lifestyle, food, publishing

Assignment: Creation of imagery

Details: developing of idea, conception,

organization of shoots & sets, styling, shooting,

image editing

@R m O @



MT.DERM GmbH

BRAND: AMIEA

Industry: cosmetic, manufacturer, B2B
Assignment: documentation on change of EU-
Directive regarding cosmetic law and impact on
industry

Language: English

Details:

Content: idea & concept, research, copywriting &

storyline, translations, interviews R o

On-Set-Management: continuity supervision,

assistant director, production assistance,

Project management: location scouting, props,

budgeting & controlling, distribution & marketing

You

link: The story of amiea organic line - From

Pigment to Pigmentation
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MT.DERM GmbH

BRAND: AMIEA

Industry: cosmetic, manufacturer, B2B
Assignment: Developing & Execution of image
film

Language: English

Details:
Content: idea & concept, copywriting, production
assistent

Project management: location scouting, contract

negotiations, props, budgeting & controlling

You
Tu|

link: The finest hairstrokes in

micropigmentation! Introducing the amiea

Nano Precision Series
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Wax in the City GmbH

BRAND: WAX IN THE CITY

Industry: cosmetic, lifestyle, B2B
Assignment: Creating infographics

Language: German & English

Details: creating infographics based on company
data, partly analysis necessary, research for

comparison, graphic execution
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MT.DERM GmbH

BRAND: AMIEA

Industry: cosmetic, manufacturer, B2B
Assignment: Relaunch www.amiea.com

Language: German & English

Details:
Content: concept (content, usability, imagery),
research, copywriting German & English

Project management: handling subcontractors

(programmers, translators, in-house departments,
etc.)

Platform: Wordpress
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MT.DERM GmbH

BRAND: AMIEA

Industry: cosmetic, manufacturers, B2B
Assignment: Subtitling video tutorials Season II &
I

Language: English

Details:
copywriting, fine tuning with video editor
regarding placement and chronology, upload

YouTube, SEO, seeding

You
link: Season Il

You

link: Season III

SEASON 2: ’ SEASON 3:

e REREAT S T HOW TO CREATE BEAUTIFUL LIPS

EPISODE 1: PREPARATION
EPISODE 1: CHOOSING THE COLOR

SITTING UP HELPS YOU TO EXAMINE THE WORK BETTER » : a2
AND ALSO TO MAINTAIN A STABILE CIRCULATION WBETWEE" HONSEANE SHORTER BRERES
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MT.DERM GmbH

BRAND: AMIEA, AMIEA VYTAL

Industry: cosmetic, manufacturer, B2B
Assignment: Streamlining communication
material adaption to English, Copywriting new
Communication material

Language: German & English

Details: content reviews with departments,
copywriting in correlation to latest cosmetic law,
streamlining and implementing wording list,

translations

VYTAL CELL BOOST

DIE SUBSTANZEN

SCHRITT I

SCHRITT 1 vin

ORGANIC LINE " Om!.eo
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igefa
Handelsgesellschaft

BRAND: KOLIBRI

Industry: medical products, manufacturer, trademark, B2B
Assignment: Creating Sales Folder for proper consultation
on Disposable Gloves

Language: German

Details:

Content: analysis sales assortment, recommendation
assortment reduction, developing area and field of
application, matrix development, copywriting sales folder

Project management: demand analysis, calculation,

production handling, order processing, accounting

Koliber¥

Kolibri Untersuchungshandschuhe
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Sicher im Alltag.
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Let’s Talk!

B< hallo@tobia-nookede  €2) +49 172 3093061


mailto:hallo@tobia-nooke.de

